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Does this work for you?
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Digital Generations
Do not changejob as oft
Want to make o dliffer
Want tolbeé a part of so
Looking for authenticity




Trust
Authenticity,
Transparencyy




\|

P

|
3
|

\

|

\\/
Sy
I"'a‘\n
A
e -
i .
) | k

. |
|
|

J

NESTLE’S Al

Owr reflections & actions
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our Al BeLIer

It shoulel support the Power of Our People
Focus on Good Food. Good Life.
Experiment & Play with it

Make our specialist decicle on the impact
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PRODUCTION % \Z COMMUNICATION
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Al AMBASSADOR GROUP




TALENT ACQUISITION

DIVERSITY % BIAS CORRECTION
CONTENT GENERATION
JOB SEARCH SUPPORT
EMPLOYER BRANDING
PRE-BOARDING
SCREENING




The impact on candidates

Job posted from Internal and Screening is done by Relevant Candidates
Nestlé external Talent Acquisition are presented to

candidates apply Specialist Hiring Manager

Relevant Candidates
chosen for interview
process

Another alignment References 21l intervie_w booked A_Ii_gnment between 15t interview is
meeting and + candidates hiring manager and booked
preparing offer receives cognitive recruiter QDK
and personality test
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